Top Ten Reasons to Advertise on the

DIGITAL CITY GUIDE.

STAND OUT FROM THE REST

Stand out from the rest. Differentiate your business from the stacks of brochures or print
pieces. Only you gain entry into each hotel room.

2. Save Resources and Paper with
Sustainable Advertising

Digital Advertising saves valuable paper and resources to promote a green economy.
You reach thousands of visitors with no waste and your ad is easily updated without a reprint.

3. Be Seen First In Every Room & Get Personal

Your ad will be the first thing visitors see when they check into their room and flip on the TV.
Every room has a television and hotels are cutting out the clutter. Personalized to each hotel, the
DCG serves as a personal concierge.

4. Make it Easy

If your customer has to search in the lobby or turn on a computer to find you, they may never
see you buried on the 12th page or after 5 clicks.

5. Connect with your Ready Buyer

These hotel guests and visitors don’t have kitchens and need to eat OR they are ready to
shop. You MARKET DIRECTLY to your ready buyer.

6. DIGITALCITY GUIDE Provides Frequency

To be most effective, an ad has to be seen three times. Visitors will see your ad 6 to 8 times
an hour, 160 times a day.

7. Persuasive Impact of Audio & Video Together

87% of message retention depends on visual impact with 6% added from sound, or our
background music. THE DIGITAL CITY GUIDE COMBINES ON DEMAND DIGITAL TECHNOLOGY
WITH TV.

8. Target All Market Segments

Digital TV viewership is still on the rise, while print reading is down, and appeals to ALL
men and women of all ages, plus kids and teens.

9. Cost Effective.

You get the maximum value for every ad dollar.

You just need one family every month out of 450-700 hotel rooms to visit your business to pay
for your ad.

IT WO R KS | TV is the most memorable, looks professional and expensive,
= builds your image, and still has the most influence on buying decisions.

DIGITAL CITY GUIDE

visitors LOOK here first!




